
 
 
 
 



 
  

PLANETFEEDBACK wants to know what you really think, but won't just ask. The 
Cincinnati research company uses sophisticated technology to monitor 
clients' Web sites and incoming e-mail, consumer affairs data, Internet 
discussion databases, message boards, user groups, and ratings Web sites. 
Its system analyzes more than half a million consumer messages every day. 
Though PlanetFeedback can't bug water coolers (yet), companies 

such as Mazda and Cingular 
Wireless rely on it for the buzz on 
potential, revamped, and new products. 

Founded by Procter & Gamble's 
former interactive guru, PETE 
BLACKSHAW, PlanetFeedback 
merged with Intelliseek last year in a 
deal that delivered the technical 
savvy of veteran Web entrepreneur 
Mahendra Vora. The combined firm 
isn't worried about competition from 
traditional market researchers: 
Together the companies spent $50 

million and five years developing consumer feedback tools and services. 
And those tools and services are only 70 percent perfected. Blackshaw 

says, "I'd say we've been in Phase One where we really zeroed in on listening 
and interpreting what consumers say. The next phase is acting on that and 
leveraging it." 

You've worked hard, saved prodigiously, invested wisely, and you're retiring 
early. Or you've worked hard, but tough times are forcing early retirements 
at your company. It's time to consider your INSURANCE OPTIONS, which are 
likely to be limited and expensive. 

Less than a fourth of companies extend health coverage to retired 
employees; it's too expensive. The federal COBRA law requires 
companies to extend coverage for at least 18 months, and under 
certain circumstances up to 36 months. But most COBRA fees are 
the maximum allowed by law: 102 percent of the actual premium. If you 
can afford this option, make sure you meet deadlines, says Stephanie 
Lewis, assistant research professor for Georgetown University's 
Institute for Health Care 
Research and Policy. 

Other options? If your 
spouse works, you could 
transfer onto his or her em- 
ployer's plan; find out when the policy allows open enrollment so you don't 
go without. You could buy individual coverage, which varies from state to 
state, but it can be pricey and offers limited coverage, especially if you have 
a preexisting condition. Or you might qualify for one of the high-risk pools 
offered in 30 states. Check with your state's department of insurance or 
study the Institute's state-by-state rundowns. 

No matter what you opt for, don't "go bare" - without any insurance. One 
major accident or illness could send you from independent living to the 
welfare rolls. 

If Botox parties are the behind-closed-doors rage, can laser-
surgery parties be far behind? Entrepreneurial doctors - and 
rapid growth in cosmetic procedures - are fueling a trend 
toward laser-equipment rental. 

MDs from gynecologists to psychiatrists are using 
rented equipment to offer removal of hair, wrinkles, stretch 
marks, and spider veins. Sometimes these doctors are 
trained and serious about cosmetic laser surgery, but 
simply want to avoid owner- 

ship of expensive equipment. Others could be cashing 
in on a hot, high-dollar wave of demand. 

Dr. David J. Goldberg, director of laser research at Mt. Sinai 
School of Medicine in New York, says rental vans actually cart 
the machines from office to office, potentially jarring 
delicate equipment. So whether you're a doctor looking for 
additional cash flow or a patient wanting to lose a prominent 
scar, ask lots of questions before you sign on the dotted line. 

  

  




